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Objective

Enhanced brand
positioning through
targeted content.

Approach

Created Engaging
Content with
Storytelling, USP and
Highlighting Brand
Story

CONTENT
CREATION

Impact

Improved brand
visibility and
positioning.
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Cyclist

Baker
DJ

Tenzing
Bhutia

Meet Tenzing Bhutia, the alchemist behind our bar!
With a shaker in one hand and a dash of magic in the

other, he's turning every cocktail into pure gold. Wheth-
er it's crafting classics or shaking up something new,

Tenzing's got the perfect pour for every mood. His
secret ingredient? A whole lot of passion and |
nght amount of flar. Come say hi and let him s

your next favorite drink!

FAVORITE DRINK
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appoints. Crspielreshing gin

meets bubbly tonic water, creating the perfect ﬁ@ance of botani-
goodness lZesty flavor. It's the ultimate geto drink for a
gor alively night out. Whether youlike it simple or
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SUGGESTED DRINK
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The classl rl‘.l.ﬂ that never disappoints. Crisp, refreshing gin

meets bbby tonic water, creating the perfect balance of botani-

cal guﬁhﬁss and zesty flavor. It's the ultimate go-to drink for a

Iaud@i’ﬂ: evening or a lively night out. Whether you like it simple or
Fa twist of lime, this iconic cocktail knows how to keep things

‘m* iCheers to the timeless GAT—always smooth, always in
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STORYTELLING

We use compelling narratives to
connect potential customers to the
brand on a personal level,
emphasising experiences that can
we’re providing. Our storytelling is
tailored to evoke emotions and

create memorable associations
with the brand.



"7 USP
OASTING BETVS |_| |G |—| |_|G HTI NG

CRAFTING PERFECTIUN,
ONE BURNATATIV

& Focus on distinguishing the brands
from competitors by emphasising its
unique features, whether it's amenities,
exceptional services, eco-friendly
practices, or other advantages.

SIOLIM
BREW WEAR
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Tera bhai INTERACTION
ab a house party

o TRACK RECORD
) . 17.9M+ 28.7M+

Engagement Delivered  Reach We delivered

23M+

Interaction on Our Content



uuuuu Hos SOCIAL MEDIA
MANAGEMENT

Objective Approach Impact

Attract potential customers by Implementing Virtual Tour Increased social media
leveraging social media Experience over Social Media engagement and business
platforms. Platforms, generating Inquiries.

interactive posts and
Increasing user engagement
tactics.




VIRTUAL TOURS

We create immersive virtual tours that
allow potential customers to explore the
services/ product and its amenities from
the comfort of their homes. This
approach helps in providing a realistic
preview of what customers can expect.




INTERACTIVE POSTS

GRATITUDE TO We use compelling narratives to connect
OUR TEACHERS :
potential customers to the brand on a
To all the teachers who have prepared o o .
e e e personal level, emphasising experiences

Endless dedication! Happy Teacher’s Day!

that can we’re providing. Our interactive
posts are tailored to evoke emotions and

create memorable associations with the
brand.

70O8K< 2.00M+

Normal Posts Interactive Posts
Engagement Engagement




teomonio UUSER
ot aoghimivni ENGAGEMENT
TACTICS

1.UGC Campaigns
2.Interactive Polls and Quizzes
3.Interactive Storytelling

4. Theme Days

5.Collaborative Content




SERIES AND

JEWELRY PURCHASE,

You will get SILVER of the same
weight as the Gold in * S
the Jewelry for FREE (t I I I I M I

m"'/ :

¥ i Keeping the content fresh and
e engaging by organizing it into
i themed series or posts that
highlight different aspects of the

hotel experience.
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FOR MORE INFORMATION :- +91 8827611861




FISH AND CHIPS
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WHILE INTERNING ABROAD WITH PAX

1. PLAN YOUR FINANCES EARLY
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A DEGREE ALONE
WON'T BUILD
YOUR CONFIDENCE.

OM THIS WORLD FOOD DAY, WE CELEBRATE
THE UNITY FOOD BRINGS
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gullge  PROMOTION
STREAMING

Using social media to highlight and
promote hotel events, as well as live
streaming these events to engage
those who cannot attend in person




TARGETED AD
CAMPAIGNS

[TIK+ 1877%
Reach Delivered ROI Percentage
through Ads
1.8X

Value Returned



Hoc MARKETING
CAMPAIGNS

Objective Approach Impact

Drive direct bookings/ Festival Campaigns, Significant uplift in
orders and revenue Promotional Campaigns, Loyalty  Inqueries.
generation. Membership Programs and

Seasonal Campaigns.




P PROMOTIONAL
Tipsy Thursday & In‘rernafionjn Beckba O I: I: E R S

Crafting enticing offers that provide
Immediate value to potential guests,
encouraging them to generate inquiries.

Offer Valid from 1 to 4™ August




PANDAV LOYA I_TY

I'xclusive offer

Looking for a staycation with your family and friends?

Book your stay at Pandav Hotels in Pachmarhi and Madhai
and enjoy an EXCLUSIVE 20% DISCOUNT just for our community.

Enhancing customer retention and
encouraging repeat visits by rewarding
loyal customers.

Reserve Now! Visit pandavhotels.in or call +917223032222, 7470974444



CREATIVE SAMPLES

(;l[?t(b ordermitti.cafe Indian Flavors Gin Journey.
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Momenls.

Our cheesecake is sweetened with organic
khandsari sugar and made with our

gluten-free organic oats biscuits—no

BH EES EGAKE preservatives, just pure goodness
in every bite!"
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BEFORE AFTER

Custom Vv Feb 13 - Feb 29 Custom Vv May 1 - May 12

You reached +88.5% more accounts compared to

Y ained 1071 more foll r mpar n27
ou gained 101 more followers compared to Ja Apr 19 - Apr 30

- Feb 12.
Accounts reached 3,666 S /Necourtareachied -+§P SK )
‘gg-ﬁ?’h 0. Jn
Accounts engaged 230 Accounts engaged 1,597 N
) +106%
-89.8%
Total followers 6,962 > Total followers ?:9?2 N
Content You Shared See all
Content You Shared See all
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BEFORE

Custom v Feb 13 - Feb 29
Overview
You gained 4 more followers compared to Jan 27 -
Feb 12.
Accounts reached 28.8K 3
-40.9%
Accounts engaged 841 S
+1.4%
Total followers 981 »
Content You Shared See all
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AFTER

Previous Month v Apr 1 - Apr 30
Overview
You reached +799% more accounts compared to
Mar 1 - Mar 31
Accounts reached 08.7K 3
+799%
Accounts engaged 1,565 S
+523%
Total followers 981 »
Content You Shared See all
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PHONE

+91 8085644647/

EMAIL

sarthak@hubofcreators.com

WEBSITE

www.hubofcreators.com



